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Disclaimer

References herein to this presentation (the “Presentation”) shall mean and include this document, any oral presentation accompanying this document provided by Deezer SA (the “Company”), any question and
answer session following that oral presentation and any further information that may be made available in connection with the subject matter contained herein.

This Presentation has been prepared by the Company and is for information only. This document does not purport to contain comprehensive or complete information about the Company and is qualified in its
entirety by the business, financial and other information that the Company is required to publish in accordance with the rules, regulations and practices applicable to companies listed on the regulated market
of Euronext in Paris, including, in particular, the risk factors set out in the prospectus (the “Prospectus”) approved by the French Financial Markets Authority (Autorité des marchés financiers) on June 15, 2022
under number 22-216, and in any other periodic report, which are available free of charge on the websites of the Company (https://www.deezer.com/fr/) and the AMF (www.amf-france.org). Information and
other data appearing in such publications, and certain figures and numbers appearing in this document have been rounded. Consequently, the total amounts and percentages appearing in tables and
elsewhere may not necessarily equal the sum of the individually rounded figures, amounts or percentages.

No representation, warranty or undertaking, express or implied, is made as to the accuracy, completeness or appropriateness of the information and opinions contained in this Presentation, or its use for any
purpose, and no reliance should be placed on any information or opinions contained herein. The Company, its subsidiaries, its advisors and representatives accept no responsibility for and shall not, under any
circumstance, be held liable for any loss or damage that may arise from the use of this document or the information or opinions contained in it. In particular, this document contains information on the
Company’s markets and competitive position, and more specifically, on the size of its markets. This information has been drawn from various sources or from the Company’s own estimates which may not be
accurate and thus no reliance should be placed on such information. Any prospective investors must make their own investigation and assessments and consult with their own advisors concerning any
evaluation of the Company and its prospects, and this document, or any part of it, may not form the basis of or be relied on in connection with any investment decision.

The information and opinions contained in this document are provided as of the date of this document only and may be updated, supplemented, revised or amended, and thus such information is subject to
change at any time. Neither the Company, its subsidiaries, directors, officers, employees, agents, affiliates nor its advisors, nor any other person is under any obligation to update the information, statements or
opinions contained in this Presentation. Nothing contained in this Presentation is or should be relied upon as a promise or representation as to the future.

All statements in the Presentation other than statements of historical fact are or may be deemed to be forward-looking statements. These forward-looking statements are not guarantees of future performance
and involve a number of known and unknown risks and uncertainties. These risks and uncertainties, and other factors, could adversely affect the outcome of the forward looking statements, and actual results
could differ materially from those contemplated in the statements. As a result, you are cautioned not to rely on such forward-looking statements. Forward-looking statements speak only as of the date of this
document and the Company expressly disclaims any obligation or undertaking to update or re-issue any forward-looking statements contained in this Presentation.

This Presentation does not constitute or form any part of any offer to sell, or the solicitation of an offer to buy or subscribe for, any shares or securities in the Company, in the United States or in any other
jurisdiction.

All persons accessing this document are deemed to agree and comply with all the limitations and restrictions set out above.
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Key takeaways

Deezer’s revenue

Q3 2023 : €120.7M
up +4.8% YoY

9M 2023: €354.0M
up +5.8% YoY

Q3 Takeaways: Inflection Point
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Back to subscriber growth: 9.9M subscribers (+0.6M QoQ) driven
by Partnerships ramp up and continued Direct growth in France

Continued ARPU growth from Partnerships and Direct
ahead of a new wave of price increases

Double digit revenue growth for Partnerships at 11.9% YoY in Q3

Acceleration of revenue growth expected for Q4 2023 and beyond

Successful renewal of agreements with several key rights
holders, including Major labels



Deezer is back to subscriber growth

Highest ARPU over the last two years
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Continued deployment of Partnerships strategy

Building a powerful partnership ecosystem With Q3 developments

Deezer and Orange renew
successful long-term partnership for
continued profitable growth
in France
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Media

Deezer brings the music as
RTL Germany launches
its all-inclusive multimedia app

= globopla

Others . .
Deezer becomes the official music
@@ streaming partner as Mercado Libre
mercado SONOS @ launches new subscription program
libre Meli+



Launch of the first
comprehensive artist-
centric music streaming
model

Started to be implemented
in Q4 2023 in France with
additional geographies to
follow

Support from several
labels

Around half of Deezer
streams are already
running on the new model

Major milestones delivered in Q3

Price adjustment

Deezer adjusted prices in
France, UK, Spain, Italy
and the Netherlands

Better recognize the value
of music streaming and
ensure the improvement of
product and fan
experiences

Start to apply from the end
of October 2023 and
progressively rolled out to
the whole Direct subscriber
base

Minimal incremental churn

Renewed several
contracts with key
rightsholders, including
with Major labels

Ahead of contractual date
Improved terms which will

positively impact
profitability in 2024
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Partnership growth in subs and ARPU

YoY
Subs C1.8%
Inm AU
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— Strong ramp-up of partnership subscribers driven by a dynamic Q3 (+0.6M QoQ)

— Success of the first few weeks of Meli+, gradual build up of RTL
(launch of multimedia app in August) and Sonos

YoY YoY
ARPU +10.6% +13.1%
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— Double-digit ARPU growth YoY driven by improved offer mix
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Direct continues to benefit from sulbscriber growth in

France and ARPU increase

Subs

Inm

m Direct ROW

mDirect FR

30-sep-22 30-Jun-23 30-sep-23

— Continued growth in France (+7.3% YoY)
— Lower impact from decline in RoW compared to previous quarters

YoY YoY
ARPU ' +3.4% ' +4.3%
In € ........................
a7 4.9 - 4.9
Q32022 Q32023  9M 2022 oM 2023

— ARPU growth YoY driven by remaining effect of price increases and the
positive impact of selected geographies



Acceleration of Partnerships revenue growth at +11.9%

in Q3

YoY
In €m In€m +58% . .E
334.6
(6.1)%
49.7%
Other Other
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m Direct mDirect
+4.9%
Q3 2022 Q32023 9M 2022 9M 2023

— Partnerships: Strong subscriber acquisition dynamic (+0.5M YoY) driven by new partnerships (Meli+, RTL and Sonos)
— Direct: Continued subscriber growth in France (+7.3%), further ARPU increase (+3.4%) due to the remaining effect of previous price increase and improved geo mix

— Other: impacted by an unfavorable comparison basis (one-off revenues in 2022) and the weak performance of Driift



Revenue growth across all geographies

In €m

In €m
334.6
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— France: Driven by continued subscriber growth

— ROW: Strong performance of Partnerships

354.0

9M 2023
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2023 Priorities and outlook

Continue to prioritize
profitability while

targeting revenue growth
from Partnerships and Direct
in selected key markets

Outlook for Q4 2023

Significant acceleration of revenue growth expected in Q4 and beyond
— Driven by continuing ramp up of Partnerships

— And contribution of new wave of price increases

Outlook for FY 2023

Confirmation of FY 2023 guidance on revenue growth and improvement of
Adjusted EBITDA

— 7 to 10% revenue growth for FY 2023 vs. FY 2022

— Further significant reduction in adjusted EBITDA loss in H2 2023 compared to
H2 2022

— Reflecting accelerated revenue growth and continued strict cost control



Long-term outlook

Positive cash flow! in 2024

Positive adjusted EBITDA in 2025

Double-digit average yearly revenue growth over the 2023-2025 period

(1) Cash flow pre-funding.
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Key performance indicators for Q3 2023

In € million
Total revenue
Direct
Partnerships
Other

Total revenue

France

Rest of World

In million

Total subscribers
Direct

o/w France

o/w Rest of World

Partnerships

In€

Average Revenue Per User
Direct

Partnerships

120.7
82.5
34.2

4.1

.7
49.0

30 September 2023

9.9
5.6
3.6
2.0
4.3

4.2
4.9
2.9

1156.2
79.8
30.5

4.9

69.7
45.6

9.4
5.6
3.4
22
3.8

41
4.7
2.7

+4.8%
+3.3%
+11.9%
(15.9%

+3.0%
+7.5%

+4.9%
+0.1%
+7.3%
(10.6)%
+11.8%

+4.3%
+3.4%
+10.6%

+5.5%
+4.1%
+12.0%
(12.4)%

+3.0%
+9.2%



Key performance indicators for 9M 2023

In € million
Total revenue
Direct
Partnerships
Other

Total revenue

France

Rest of World

In million

Total subscribers
Direct

o/w France

o/w Rest of World

Partnerships

In€
Average Revenue Per User
Direct

Partnerships

354.0
246.4
96.6
11.0

213.7
140.2

30 September 2023

9.9
5.6
3.6
2.0
4.3

4.2
4.9
2.9

334.6
234.8
88.1
1.7

202.0
132.6

9.4
5.6
3.4
22
3.8

3.9
4.7
2.5

+5.8%
+4.9%
+9.7%
6.1)%

+5.8%
+5.8%

+4.9%
+0.1%
+7.3%
(10.6)%
+11.8%

+6.7%
+4.3%
+13.1%

+6.1%
+5.4%
+9.4%
(6.3)%

+5.8%
+6.6%



